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EXECUTIVE SUMMARY 

As a strategy to contribute to improved investment and competitiveness of the Zambian poultry 

industry, the Dutch Embassy in Zimbabwe in conjunction with AgriProfocus Zambia and the Poultry 

Association of Zambia (PAZ) commissioned this market study on investment opportunities to inform 

the Dutch businesses that have interest in investing in the Zambian poultry industry to stimulate 

international trade between the two countries 

The poultry industry in Zambia is a critical sector for the national economy which constitutes 4.8% of 

the agricultural gross domestic product and 48% of the livestock sector. PAZ 2014 annual report 

reveals that the poultry sector provide direct and indirect employment to 80,000 people with 50,000 

in permanent jobs and 30,000 seasonal employees. This report further records that poultry 

production in 2014 reached over 1 billion eggs and 73 million broilers.  

The poultry industry has been consistently growing since 2000 at annual rates of 8% and 10% for 

broilers and layers respectively. This phenomenal growth is attributed to the demand and supply 

side factors. The demand factors include increasing human population, rising disposable income 

consolidated by the expanding middle income class and rapid urbanization with higher taste for 

chicken meat. Supply – side factors are the tremendous advances in poultry breeding, production 

and processing propelled by the introduction of modern technology. The poultry industry anchors on 

the small and medium enterprises that operate 60% of poultry production farms. However, these 

small farmers lack investments to increase and modernize their production as well as value addition. 

In Zambia, commercial farmers and cooperate companies are the major poultry breeders including 

Hybrid Poultry (Z) Ltd, Ross Breeders (Z) Ltd, Bokomo  (Z)Ltd, Tiger Chicks Ltd and  Panda hill 

hatchery. All these breeders have integrated breeding and hatchery farms. Hybrid and Ross Breeders 

produce about 60% of the day - old chicks output and the balance is churned out by smaller 

breeders. Zambeef Products Ltd in partnership with Rainbow Poultry of South Africa has established  

a vertically integrated breeding farm and hatchery in Mpongwe district which will become 

operational by September 2015. This will be producing about 220,000 day - old chicks per month.  

Prominent  poultry  feed manufacturers  are  National Milling Company Ltd (Namfeeds), Novatek 

(Zambeef), Pembe Milling Company Ltd, Choma Milling Ltd, Olympic Stock Feeds and  Nutrifeeds( 

Ross Breeders). These produce more than 300,000mt feeds per annum.  Major poultry processing 

companies are Zamchick, Country Choice Chicken, Eureka Chicken and Copper belt Chickens. 

Southern Chickens has set up an integrated poultry plant in Siavonga district which has just 

commenced operations.   

The informal market is taken up by small scale producers who sell live birds, unpackaged and 

ungraded table eggs. They sell these poultry produce in local – councils managed markets or by the 

roadside. The formal market handles about 65% of the broilers and eggs sold. Formal markets sell 

dressed chickens and packaged /graded eggs through chain stores, supermarkets, hotels, lodges and 

fast foods. 

Zambia is a member of the two regional economic bodies – Southern African Development 

Community (SADC) and Community Markets for Eastern and Southern Africa (COMESA). These 

bodies promote trade among the member countries and regional integration and member countries 
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including Zambia have has signed up to the protocol of free trade.  As the poultry industry is the 

emerging cornerstone of the national economy and  in its  infancy stage, the Zambian government 

imposes stringent sanitary   measures (SPS standards) riding on bio-security considerations to 

control importation of poultry products. Under these measures, the importer has to meet SPS 

requirements administered by the Ministry of Agriculture and Livestock before receiving an import 

permit. Moreover, there are non-tariff barriers such as transportation infrastructure (rail, road, 

refrigeration facility etc.) and distance to the market which  Zambian importers and exporters have 

to contend with. 

Katanga Region of Democratic Republic of Congo (DRC) has huge potential for export of Zambian 

poultry products due to its unmet demand and close proximity. However, DRC despite being a 

member of SADC and COMESA imposes tariffs on imported poultry products. A physical visit to 

Kasumbalesa border post (Katanga Region neighbor) by the study team revealed that there is 

significant purchasing of Zambian poultry products (eggs, chickens) by the DRC residents at 

Kasumbalesa border. This cross border purchase of Zambian poultry products is conducted through 

both formal and informal channels. Zambia and DRC are engaged in bilateral trade negotiations to 

open up free trade between them. It is anticipated that when these negotiations are concluded, they 

will easy up trade barriers between these two countries. 

The corporate farms are expanding and integrating their poultry business. This offers  possible areas 

for doing business for the Dutch poultry supply industry 

 Advanced feed mill technology 

 Advanced  poultry slaughter and processing equipment 

 Feed premixes and feed additives 

 Food safety monitoring systems and know how 

 Establishment of turn key projects ( mainly in layers)     

The Zambian poultry industry is best with a number of operational challenges such as the high cost 

of fuel, unstable exchange rate, weak disease monitoring and control capacity, low capitalization, 

inadequate extension services and low upstream processing. However, these challenges can be 

ameliorated by participation of all key stakeholders. The country can utilize its comparative 

advantage in maize and soybeans production, which are GMO free, to sustain and enhance the 

current poultry growth, it is possible that the Zambian poultry industry can exploit further the 

Katanga region (DRC) market and penetrate into the poultry market of neighboring countries like, 

Angola and Zimbabwe  which are posed for expansion.    

Due to the few investment opportunities, it would not be effective to promote trade between the 

countries bilaterally. The corporate firms are already serviced by the South Africa poultry sector. 

Today, imports from the Netherlands to Zambia are reduced to vaccines and drugs, feed additives, 

hatchery equipment, coming from Netherlands (Dopharma, Pas Reform, Cargill/Provimi). Instead, it 

is recommended to consider a joint event with Netherlands-African Business Council (NABC) on the 

occasion of the Dutch trade mission to the AIPEX poultry expo in Nairobi, 24-26 November. The few 

interested investors can benefit from the already existing platform and provide a cost-effective 

solution for the Dutch embassy.  
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The study team found another common challenge in poultry training. This is a challenge for the 

commodity organisation PAZ. The PAZ is best placed to lead the development of poultry knowledge 

and skills for the sector. The Dutch poultry expertise centre may be an example for a similar outfit in 

Zambia.  

1. INTRODUCTION  

AgriProFocus and the Embassy of the Netherlands in Zimbabwe both aim to develop agriculture in 

Zambia. One of the entry points is linking Dutch and Zambian agribusinesses and organisations. This 

exchange and matching is expected to strengthen the competitiveness of the Zambian agribusiness 

and contribute to food and nutrition security.  

In this perspective, the Dutch embassy in collaboration with AgriProFocus Zambia and PAZ 

commissioned a market study on investment opportunities in the Zambian poultry sector and its 

national and regional markets. The consultants selected for this assignment are Bertus Bronkhorst, 

PTC+ Barneveld and Reuben Chongo, PathMark Rural Development Consultants. The Terms of 

References are in Annex I.  In short, the market study is to identify investment opportunities in and 

interests of the Zambian poultry sector.  

This report describes the poultry sector, its key players along the chain and filters out potential areas 

for business and investments. AgriProFocus will disseminate this report among both Zambian and 

Dutch businesses interested in investing and doing business in the Zambia poultry sector. 

1.1 SECTOR OVERVIEW 

The poultry industry in Zambia is a critical sector of the national economy which contributes 4.8% to 

the agricultural Gross Domestic Product (GDP) 

and 48% to the livestock sector. It provides a 

significant income-generating activity from the 

sale of eggs, broiler meat and culled hens. It 

also provides business opportunities to 

enterprises supplying poultry feeds, vaccines 

and drugs as well as those processing and 

selling poultry products. According to PAZ 

2014 annual report, the poultry sector 

provides direct and indirect employment to 

about 80,000 people with, 50,000 in 

permanent jobs and 30,000 as seasonal 

employees. 

PAZ further reports that poultry production in 2014 stood at slightly over 1 billion eggs and 73 

million broilers. Zambia production is much bigger than that of Malawi, Zimbabwe or Botswana and 

much smaller than South Africa. There are about 8 major poultry integrators in Zambia. About 60% 

of the poultry is produced at small and medium enterprises (SME’s). The latter require investments 

and training to scale up and professionalize their production as well as processing. The Zambia 

poultry sector has been growing steadily since 2000 at annual rates of 8% for broilers and 10% for 

layers.  

Figure 1 Poultry production is concentrated along the line of rail 

Livingstone-Lusaka-Kitwe 
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The demand factors include population growth (at 2.8% per year, according to CSO, 2010), increased 

disposable income (the GDP per capita is now at US$ 4,100 PPP), reinforced by the emerging middle 

class and by rapid urbanization.  

Supply-side factors are advances in breeding, production and processing spurred by introduction of 

high-productive breeds and modern prodction technology. Zambia is endowed with a large maize 

and soy production which guarantees availability of main feed ingredients.  

The Zambian poultry sector is importing feed premixes and additives, mainly from South Africa. 

Zambia is exporting egss and meat to neighbouring countries. Zambia has the potential to increase 

regionals exports. According to CSO 2010, 1 million households are participating in poultry farming 

at both small scale and commercial levels. Most of the poultry farmers are settled along the line of 

rail stretching from Livingstone via Lusaka to Kitwe and Chililabombwe on the border with Katanga 

Region in the RD Congo.  

Poultry meat is by far the most popular source of animal protein consumed in Zambia and is the 

cheapest kind of meat as shown below. In Zambia, it is forbidden to brine1 broiler meat. This means 

that cheap imports of brined broiler meats (Brazil, USA) cannot enter the Zambia market. Also, 

Zambian broilers can be exported to neighbouring countries with the same policy ban on brining.   

1.2 ECONOMIC OVERVIEW 

The following table shows som key economic indicators for Zambia. The ranking on Ease of Doing 

Business (111)  and the Competitiveness Ranking (96) is favourable in comparison with neighbouring 

countries. On Ease of Doing Business Zambia only looses from South Africa (43) while all neighbours 

rank lower or much lower. A comparative disadvantage over neighbours is that Zambia is 

landlocked. Imports and exports use Durban or Tanzania harbours.  

Table 1: Zambia’s Economic Overview 

 

                                                                 

1 Brining is the process of injecting salt water into the poultry before it is frozen. 

Capital City Lusaka 

Other main cities Ndola, Kitwe, Livingstone 

Area 752,612 sq. km. 

Population (growth) 13.1 million, 40% urban (CSO,2010), 2.8% growth/year 

Official Language English 

Monetary Unit, exchange rate Zambian Kwacha, 1 US$ = ZK7.4 (June 2015) 

Annual Rate of Inflation 7.78% ( Dec. 2014) 

GDP Growth Rate, GDP per capita 6.8% ,  GDP per capita (PPP)  US$ 4100 

Human Development Index 0.56 (2013) 

Ease of Doing Business Index 111 (2015) 

Global Competitiveness Ranking 96 (2014) 

Zambia’s neighbours DR Congo, Tanzania, Malawi, Mozambique, Botswana, Namibia, 

Zimbabwe and Angola 
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Some  of the requirements for doing business are not exclusive for poultry.For example a stable 

economy and predictable exchange rate. In Zambia, between December 2011 and July 2015, the 

Zambian Kwacha Exchange Rate has been rising from ZK4.39 to ZK7.20 for 1 dollar.  

A similar basic requirement is a good infrastructure (road network and power supply). Currently the 

national supply of electricity is very uncertain. This requires extra investments in generators and 

safety devices. The availability of skilled and competent staff to operate imported advanced 

technology. Clear, predictable and transparent import and export procedures to Zambia and its 

neighboring countries  

The study team also observed the poor availability of reliable poultry statistics on production levels, 

import and export volumes.  

2. KEY POULTRY VALUE CHAIN PLAYERS IN ZAMBIA 

This chapter lists the main actors per segment in the poultry value chain. Figure 4. is a schematic 

representation of the chain actors and chain supporters. The wording of categories is special for the 

case of Zambia. Primary producers are the corporate companies (integrators who produce their own 

feed, run production and have processing plants and their own consumer brands). Secondary 

producers are the category of small and medium enterprises, these depend on primary producers 

for inputs and for sales. The study team interviewed representatives of most categories, see Annex 

2. They did not interview consumers or middlemen.    
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2.1 PRIMARY PRODUCERS (INTEGRATORS)  

Hybrid Poultry Farm Ltd 

Established in 1961 as a breeding company and has now evolved into an 

integrated poultry business with breeder and broiler farms in Kabwe, Chisamba, 

Kitwe and Lusaka. It has two commercial hatcheries supplying about 320,000 

day old chicks a week. Their operation also includes contract farming. 

Ross Breeders Zambia 

It is an integrated poultry business established in Zambia around 2001. Ross 

Breeders has a grandparent hatchery in Mazabuka and a broiler hatchery in Lusaka 

which produces about 320,000 day - old chicks per week.  

 

Tiger Animal Feeds Ltd.  

The feed company was established in Zambia in 1996 to 

produce animal feeds for the Zambian market. In 2010, 

TigerChicks was established as a subsidiary of Tiger Feeds. 

TigerChicks has a broiler breeding farm and hatchery which produce 240,000 day old chicks per 

week.  

 

Bokomo Zambia 

A poultry company based in Lusaka producing broiler chicks and layer chicks. Bokomo Zambia also 

produces its own poultry feeds. It produces about 80,000 day old chicks per week  

 

Zamhatch  

Newly established in partnership between Zambeef and Rainbow  Foods Ltd of  South Africa. 

Zamhatch will start producing day old chicks in Mpongwe, Copperbelt province in september 2015. 

This new hatchery is linked to the Zambeef breeder farm and Zambeef feed plant and is targeting to 

produce 500,000 day-old-chicks per week on to the market.  

 

Panda Hill Hatchery and others 

Panda Hill is an example of an integrated hatchery owned by a Zambian entrepreneur. There are 3 

more smaller hatcheries active. Together they have a market share of 7%.   

In summary, the existing and new hatcheries in Zambia produce an estimated total of 1,500,000 

broiler day-old-chicks and 15,000 layer day-old-chicks a week. Of these 8, the 5 major hatcheries are 
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part of an integration. It is striking that the largest integrators all are either owned or managed by 

non–Zambians.  Several poultry companies have come to Zambia after closing down their farming 

and businesses in Zimbabwe and South Africa. 

2.2 SECONDARY PRODUCERS (POULTRY GROWERS) 

In this segment there are: 

 Broiler farmers ( small scale, medium & commercial farmers) 

 Layer farmers (small scale, medium & commercial farmers) 

 Village chicken production. 

According to the CSO 2010 report, there were 474,165 farmers keeping chickens (broiler, layer and 

village production). The Ministry of Agriculture and Cooperatives estimates that 60,500 farmers keep 

commercial  broilers and layers.  

Two interesting trends are visible in this segment. There is an increasing urban consumer interest in 

village chickens. These have a bettter taste and a healthier image than poultry from the commercial 

production. There are opportunity for small-scale improvements in the village production system 

and for alternative branding.   

Second, since 2007, there has been an influx of Chinese entrepreneurs who enter the poultry 

business. They rear broilers and/or layers and respond to the increasing demand for poultry 

products in Zambia. The study team found no reliable data on the number of Chinese poultry 

farmers. The impression that these amount to the hundreds and the number is going up. See Annex 

3 for a BBC current affairs report on this phenomenon. 

2.3 FEED MILLERS 

There are 7 major feed millers in Zambia who produce about 320,000 MT poultry feed per year. 

These feed miller are NamFeeds, Choma Milling, Pembe Milling, Tiger Animal Feeds, Novatek 

(Zambeef), Nutrifeeds, Olympic Stock Feed.  Most of these compund feed suppliers have their own 

poultry production facilities( like day-old chicks) as well, except Choma milling. 

The millers use maize and soybeans produced by local farmers (or their own farms) and pre-mixes 

imported largely from South Africa.  There are about 1.2 million farmers in Zambia (1.1 million small 

and medium and 0.1 commercial farmers). Maize is produced by small scale and commercial farmers 

and but small scale farmers produce about 80% of the country’s total yield. For the 2013/2014 

farming season, around 3,350,600 MT of maize was produced. Soybean is produced predominantly 

by commercial farmers who churn out about 139,000 mt per year.  Zambia produces GMO-free 

maize and GMO-free soybeans. 

This year 2015, droughts have affected the harvest volumes. In response, the millers compete for 

maize and soy.   

2.4 INPUTS/WHOLESALE AND IMPORT 

Livestock Services is managed by Dutch manager Rene Lourens It deals in poultry equipment 

(feeders, drinkers, and infra-red lights), poultry vaccines and drugs, fencing materials. The company 

sells poultry feeds as agents of Novatek, Tiger Feeds and Nutrifeeds. The company also sells day–old-
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chicks from Hybrid Poultry, Tiger Feeds and Ross Breeds. The company is a one-stop-shop for the 

poultry farmer. Livestock Services imports are mainly coming from South Africa and the remaining 

from Netherlands (Dopharma and provimi Cargill).  

Other importers and wholesalers are Zambeef Products Ltd,  Copper belt Chickens Ltd, Country 

Choice Chicken, Crest Chicken, Eureka Chickens, Zamchick. These whole salers do sell fresh 

slaughtered poultry carcasses,  further processed poultry meat ( like drumsticks, chicken wings and 

chicken breast). Being member of fully intergrated companies they do import mosts of the inputs, 

like slaughtering and processing equipment, poultry housing equipment, feed additives, poultry 

drugs and vaccines) 

2.5 TRADERS AND RETAIL 

As in neighbouring countries, the market structure for poultry 

products in Zambia may be defined in two segments: the 

open/informal and formal market. The informal market is largely 

for small scale producers and involves sale of live chickens, 

unpackaged and ungraded eggs. This market system is 

predominantly found in local markets and by the roadside stalls in 

both urban and rural areas. The sale of live birds is still a significant 

channel for broilers in Zambia taking up about 30 % of broiler meat (MAL, 2013). PAZ reports in 2014 

that live birds compose 35% of poultry meat sales, but the study 

team uses the conservative estimate of MAL.  

The second type of market system is well developed, modern and 

dominated by a few but large producers that have the capacity to 

process their products. The main channels for this market system 

include retailers,  supermarkets, hotels and lodges. 

Table eggs in Zambia are sold through formal and informal markets. Formal markets comprise chain 

retail outlets such as Shoprite, Spar, Pick n Pay, as well as  supermarkets like Melisa in Lusaka.  

Informal markets include open markets, roadside selling points, cross border selling points such as 

Kasumbalesa border ( DRC border). Generally table eggs are not graded accordingly egg weight and 

sold per kind ( generally per egg tray of 30 eggs). 
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This market system has a well-developed logistical 

system, invested in refrigeration, transportation and 

personnel. The participation of small scale producers in 

this market is restricted to the few who are engaged 

through contract farming by the big enterprises. This 

formal market due to its technological investment is 

confined to urban areas along the line of rail.  

This segment is characterised by heavy investment 

which naturally excludes small scale farmers. The 

positive aspect here is that the corporate poultry sector is producing a protein source for the urban 

consumer, cheaper than other meats. See table 2. 

 

2.6 EXTENSION SERVICES PROVIDERS  

Ministry of Agriculture and Livestock The ministry has departments for livestock (including poultry) 

and for veterinary services which are responsible for providing extension services to farmers. The 

ministry is understaffed and operates on a tight budget which constrains its provision of extension 

services for the vast and spread out farming areas.    

Livestock Services Co-operative Society (LSCS). As mentioned under 2.4, Livestock Services is 

primarily an input supplier. In addition, Livestock Services also conducts outside and on-farm training 

in poultry management.  

Chicks and Stock Feed producers - Hybrid  Poultry, Tiger Feeds, National Milling, Pembe Milling and 

Novatek provide extension to the clients of their products. 

2.7 TRAINING PROVIDERS 

 MAL Agricultural Colleges (NRDC, ZCA- Monze and Mpika, Cooperative College 

 University of Zambia 

 Mulungushi University 

 Faith-Based Training Institutions ( e.g. Chipembi Farm College) 

According to the interviews for this study, the current level of education, training and extension in 

Zambia does not meet the needs of the poultry sector. Training and extension activities are offered 

by several institutes, organizations and corporate farms. They do offer very short ( 1-2 days) training 

programs. However it has been noticed that many of the offered training/education and extension 

services do not meet the real needs of the actors in the poultry production chain. There is a lack of  

professional and applicable poultry curriculum and on competent trainers/advisors.   

2.8 POULTRY INDUSTRY - RELATED INSTITUTIONS 

Zambia National Farmers Union (ZNFU). A farmer organization which existed already before 

Zambia’s independence in 1964. Its aim is to safeguard the interest of farmers. It provides farming 

information to farmers and advocates for better farming policies.   It has commodity associations 

such as poultry (PAZ), dairy and cotton which focus on specific sub- sectors. 

Broiler meat ZK 20  US$ 2.7  

Pork (Pig) ZK 35  US$ 4.7  

Beef (Cattle) ZK 45 US$ 6.0  

Mutton (Sheep) ZK 35  US$ 4.7  

Eggs (tray of 30) ZK 25  US$ 3.4 

Table 2: Consumer prices of broiler and 
other meats in Zambia (per kg) 
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Poultry Association of Zambia (PAZ). It was established in 2000 and advocates for conducive policies 

for poultry farmers. It also gathers critical poultry information e.g. prices and policies which are 

disseminated to poultry farmers and co corporate companies.  

Transporters (road and rail line): Transportation of poultry inputs and products require efficient and 

reliable transport. Delivery of poultry feed due to its bulkiness requires appropriate transport. Eggs, 

day- old chicks, vaccines and drugs as well as dressed broiler meat require refrigerated trucks to 

provide the right temperature during transportation.   

2.9 IMPORT AND EXPORT FACILITATORS/REGULATORS 

Zambia Development Agency (ZDA). It is the government agency which is responsible for 

investment promotion in Zambia. It provides information on investment opportunities available, 

incentives offered and scrutinizes foreign investment offers  

Zambia Revenue Authority (ZRA): This government agency which is responsible for collecting 

applicable taxes on products and services, imports and exports. It also advises potential tax payers 

on applicable taxes they should pay. Foreign investors are also advised on what tax they are eligible 

to pay 

Ministry of Commerce, Trade and Industry. This ministry is responsible for promotion of investment 

and trade in Zambia. It also issues export and import permits after relevant national standards or 

sanitary and phytosanitary requirements for goods have been fulfilled by the applicants. The 

ministry has Zambia Development Agency as its wing for conducting investment promotions with 

and outside the country  

Zambia Bureau of Standards. This is a government institution under the Ministry of Commerce 

Trade and Industry which is responsible for checking commodities being manufactured and imported 

into Zambia meet the set national standards. Poultry feeds manufactured in Zambia are checked for 

quality and standards compliance 

Competition and Consumer Protection Commission: It is a government institution which is 

responsible for checking and promoting competition among producers and service providers so that 

they do not collude or charge high prices to exploit consumers. Big companies may form cartel to 

charge uniform prices and thereby exploit consumers. 

 

2.10 FINANCIERS 

Prominent financial institutions supporting the poultry industry are as follows: 

Zanaco. Zambia National Commercial Bank is a local bank owned by the Zambian government in 

partnership with Rabobank of Netherlands 

Stanbic – An international bank which is a subsidiary of Standard Chartered Bank Ltd 

National Savings and Credit  Bank – A local bank wholly owned by the Zambian government 

First national bank– A South African international bank  
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Madison Finance – A financial institution belonging to Madison group of companies. The holding 

company is owned by a Zambian entrepreneur. 

 

2.11 POULTRY HEALTH CARE 

 Ministry of Agriculture and Livestock 

 Livestock Services 

 VET 24 – A private company supply livestock drugs and vaccines 

 

3. POULTRY MARKET SIZE 

 

The information in this chapter is based on data obtained from PAZ and from CSO statistics.   

3.1 BROILERS - MARKET SIZE 2015 AND PROJECTIONS FOR 2020 

In the below calculations, an average broiler live weight is 1.8 kg and dressed weight 1.2 kg.   

The consumption per capita is 4.8 kg/year. This is lower than the Africa average (around 6 kg) and 

much lower thant the EU average of 25 kg. The increase in demand is both through higher 

consumption per capita and the increase in the number of middle income consumers.  

According to PAZ 2014 Annual Report, two more factors are important : 

 Changed taste for white meat( cheapest proteine, more healthy) 

 Demand for dressed chickens  will increase in the near future. Still 80 % of the broilers are 

sold alive 

The total broiler production in 2014 was estimated to be around 74 million broilers. This number is 

expected to grow with an annual average of about 8 – 10 %.  About 80% of the commercial produced 

boilers are sold as live bird. The remaining of 20% part is slaughtered and a very minor part is further 

processed. 

The actual market price for broilers is ZK 30-35 (US$ 4-4.7) per bird. The actual market prize for 

frozen chicken is about ZK 17-20 (US$ 2.3-2.6) per kg. The current average production costs (feed + 

day old chick +power/vaccines/litter/water/transport) are approximately ZK 25 (US$ 3.4) per bird.   

Table 2:  Broilers market size 2014 

 

 

 

 

 

 

 

Zambia’s total population  13.1 million ( CSO 2010) 

Broiler meat consumption per capita 4.8 Kg  (PAZ Estimate) 

Estimated total national consumption 62.9 million Kg 

Total annual production 81.4 million Kg 

Estimated availability for export 18.5 million Kg 

Source: Adapted from PAZ and CSO Statistics 
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   Table 3:   Projected Broilers market size 

 2015 2016 2017 2018 2019 

Zambia’s projected  population 15.4 15.8 16.3 16.7 17.2 

Broiler meat consumption per capita in kg 4.9 5.0 5.2 5.4 5.5 

Projected  total national consumption in million kg 76 79 85 90 95 

Projected annual production in million live birds  

(in million kg) 

79 

(142) 

85 

(153) 

93 

(167) 

99 

(178) 

107 

(193) 

Projected Surplus for export (million kg) 66 74 82 88 98 

Source: Adapted from PAZ and CSO Statistics 

Besides the commercial chicken production a considerable amount of poultry meat is produced by 

“village chicken” producers, mainly households. Market prices of village chickens vary from ZK 35–60 

(US$ 4.7-8.1) per bird. 

A third source of poultry meat is from the spent layers from the commercial egg producers. Spent 

layers are currently sold for ZK 20-25 (US$ 2.7-3.3) per bird. 

 

3.2 LAYERS AND EGGS - MARKET SIZE 2015 AND PROJECTIONS FOR 2020 

The tables below shows the market characteristics for layers and eggs in Zambia. 

 

 

 

 

 

 

 

Table 5:   Projected market size of eggs 

 2015 2016 2017 2018 2019 

Zambia’s projected  population 15.4 15.8 16.3 16.7 17.2 

Egg consumption per capita 68 70.6 73 75 77 

Projected  total national consumption (billion 
eggs) 

1.0 1.1 1.2 1.3 1.32 

Projected annual production (billion eggs) 1.12 1.27 1.39 1.54 1.69 

Projected  Surplus (billion) 0.12 0.17 0.19 0.24 0.37 

Source: Adapted from PAZ and CSO statistics 

Egg Consumption (per capita per year 66 eggs  (PAZ Estimate) 

Estimated Total National Demand 864.6 million eggs 

Total Annual Production 1.1 Billion Eggs 

Estimated availability for export 235.4 million Eggs 

Source: Adapted from PAZ Records 

Table 4: Poultry market size for layers 
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The current market price of consumption eggs is 25 Kwacha per tray (30 eggs).  The 1.1 billion eggs 

laid by about 3,600,000 layers. It is predicted that the commercial egg production will grow the 

coming years with 5- 10 %. This will be mainly driven by the increased number of new entrants in the 

sector, the increased production of day old chicks (new hatching capacity is installed) and the 

increase of the export to neighboring countries (DRC and other COMESA countries). 

 

3.3 FEED - MARKET SIZE 2015 

The PAZ report indicates available feed on the market and the numbers of broilers and layers. The 

study team calculated that the total feed intake is about 421,000 MT ( Broilers 74 million x 3,5kg 

feed = 259,000 MT and the Layers 3,6 million x 45 kg feed = 162,000 MT). This intake is more than 

the 320,000 MT of feed available. The difference may be explained by feed produced on the farm. 

This is more likely than the other explanation of feed import. Actually, the study observed informal 

export of poultry feed at the Katanga border.   

Table 6: Market size for poultry feed 

Total National Poultry Feed Production 320,000 MT (PAZ Estimate) 

Consumption by broilers 259,000 MT 

Consumption by layers 162,000 MT 

Estimated own feed production by 
farmers 

 

Feed Export  

Source: Adapted from PAZ Records 

The total animal feed production in Zambia is estimated to be around 400.000 Metric tons and 

shows an annual growth of approximately 8 %.  Poultry feed represents 80% of the total feed 

production, being 320,000 metric tons. It has been found by this study that in general 80% of the 

produced feed is poultry feed. 

The current market prices for feed are: 

 Broiler feed, 3.4 Kwacha per kg or US$ 459 per ton. 

 Layer feed, 3.0 Kwacha per kg or US$ 405 per ton. 

The most important ingredients for the poultry feed industry are maize, soya, wheat and sunflower. 

These are produced locally. The national prices of maize and soybeans which are the major 

ingredients of poultry feeds are US$ 180 per ton and US$ 310 per ton. The current world market 

prices for maize (corn) is US$ 186 per ton and for soybeans US$ 410. Maize is just about the world 

price whereas soybeans is below the world price and make the crop more competitive for export. 

Both are GMO free.  

3.4 IMPORT AND EXPORT - MARKET SIZE 2015 

Zambia is simultaneously an importer and exporter of poultry products. As shown by the figures 

below, Zambia’s is importing from South Africa and exporting to DR Congo and Angola.  There are 

minor imports from Argentina, UK and Egypt. Exports to Zimbabwe and Mozambique were reported 
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only in 2010. Data are incomplete and not (yet) available for 2014. The import is about 2,5 times the 

value of the exports.  

  

Figure 3: Zambia’s import and export of chickens and eggs       

 

The supermarkets in Zambia want to import dressed  chickens, mainly from South Africa.  This may 

sound odd, considering the surplus in Zambia. However, retailers may demand specific parts of 

carcasses like wings, especially for the fast food chains. Also, import can be cheaper than the local 

production. Recent data abouts these imports into Zambia are not found during the study. 

Poultry is a world market. South Africa itself is also an importer of Brazilian and US broilers. 

According to Global World Poultry Trends (2014) there is a steady increase in imports with both 

South Africa and Angola reaching about 350,000 Mt by the end of 2014. South Africa imports 

chicken meat largely from the US and Brazil. Angola also imports from Brazil. With improved 

transport infrastructure linking Zambia to Angola, poultry producers could access the market in 

Angola. 

 

3.5 ESTIMATION OF POULTRY MARKET SIZE IN KATANGA REGION 

The Katanga Region is 496,962 square km and has an estimated total population of 10.5 million 

people (2010 DRC Government). The region is rich in natural resources: 34% of the world cobalt 

reserves and 10% of the world copper, plus zinc, lead, and uranium, gold and tin. There is very little 

farming taking place in the region due to instabilities which affect the region frequently. Katanga 

region depends largely on agricultural products from the neighbouring Zambia which are accessed 

both through formal channels and informal through the long and porous border. 
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A bilateral trade agreement was recently signed recently between Zambia & DR Congo.2  

At Kasumbalesa border, the study team observed the following market prices: 

 Eggs           ZK 25 (US$ 3.4) per tray of 30 

 Broilers     ZK 35 (US$ 4.7) per live bird 

 Broiler feed  ZK 180 (US$ 24.3) per 50kg bag 

 

These prices in Kasumbalesa are only marginally above the retail prices along the line of rail, about 

ZK 1.00 (US$ 0.10) per egg tray and ZK 2.50 (US$ 0.34) per broiler bird. This margin is barely covering 

transportation costs and not economic for small quantities. Some larger egg exporters ( like Golden 

lay) do base their production capacity on this substancial export volume to DRC. On the other hand, 

it makes economic sense to bring eggs near the end of their shelflife to the border trade.   

 

Table 7: Poultry Market Size – Broilers 

Population of  Katanga Region  10.5 million ( 2010 Estimate) 

Broiler production per capita 0.40 kg  (FAO ) 

Estimated regional production  4.16 million Kg 

Estimated  regional consumption   6.24 million Kg 

Estimated Shortfall 2.08 million Kg 

Source: Adapted from FAO Records 

 

Table 8: Poultry Market Size – Layers 

 Population of  Katanga Region  10.4 million ( 2010 Estimate) 

Egg production per capita 4 Eggs  (FAO ) 

Estimated regional production  41.6 million eggs 

Estimated  regional consumption   83.2 million eggs 

Estimated Shortfall 41.6 million eggs 

Source: Adapted from FAO Records 

 

Figure 4: DRC Egg traders carrying purchased eggs from a truck into Katanga Region at an estimated 

rate of 400,000 eggs a day  

 

                                                                 

2 See http://www.mcti.gov.zm/index.php/media/latest-news/102-zambia-and-dr-congo-sign-a-bilateral-trade-

agreement   for more information. 

http://www.mcti.gov.zm/index.php/media/latest-news/102-zambia-and-dr-congo-sign-a-bilateral-trade-agreement
http://www.mcti.gov.zm/index.php/media/latest-news/102-zambia-and-dr-congo-sign-a-bilateral-trade-agreement
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4. IMPORT CONDITIONS FOR POULTRY PRODUCTS ENTERING  ZAMBIA  

Zambia being a member of both the Southern African Development Community (SADC) and 

Common Markets for Eastern and Southern Africa (COMESA) trades under these regional bodies of 

free trade area and promotion of economic integration. In addition, an agreement was reached with 

the East Africa Community (EAC) to collaborate with both COMESA and SADC to enhance economic 

integration across these three regional economic groupings. 

Being a member of the two regional economic bodies, Zambia does not imposed tariff on poultry 

products either imported into the country or sold to other countries. 

In order to boast agricultural trade in Zambia, the government has introduced the following tariff 

and non-tariff measures on the agricultural products and services: 

I. Zero rating agricultural products and supplies when exported  

II. Income Tax reduced rate of 10% 

III. Reduced Customs Duty at  5% on pre- mixes, being vitamin additives for animal feed 

IV. Farm improvement allowance at 100% on fencing, brick or stone wall and an allowance of 

K10,000.00 for farm occupied by farm workers  

Zambia being a member of the Southern Africa n Development Community (SADC) and Community 

Markets for East and Central Africa (COMESA) has signed trade agreements which allow free trade 

among the member countries. Hence, Zambia does not place tariffs on poultry products entering 

Zambia. Zambia has made many reforms in the economic sector that are aimed at promoting private 

sector participation in the economic development of the country. Being a multiparty democracy, the 

country has pursued a market-oriented liberalized economy with investment laws that provide 

incentives for investment made in priority sectors of the economy. These laws are aimed at 

increasing levels of foreign direct investment (FDIs), domestic investment, increased international 

trade as well as increased domestic economic growth. Furthermore, the government has abolished 

controls on prices, interest rates, foreign exchange rates and provides free repatriation of debt 
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repayment and offers 100percent repatriation of profit. In addition, the government offers 

guarantees and security to investors with legislated rights to full and market value compensation. 

For new businesses, the government has provided for tax exemption for duration of between three 

and five years depending on the nature and amount of investment 

Domestic policies such as market liberalization, regional integration and foreign direct investment 

(FDI) have brought private companies and corporations into the supply chains of most agricultural 

products. The arrival of large firms, especially in food retail and processing, has been accompanied 

by increased concentration of the processing and retail sectors of the food chain. The entry of 

supermarkets in the Zambian economy has been due to the environment the government has 

created for FDIs and has significantly opened up opportunities for large scale producers of poultry 

products. However, while the increased involvement of supermarkets has opened up opportunities 

for local large scale farmers and processors, stringent quality and consistent supply requirements 

tend to exclude many small-scale producers from participating in the modern supply channels unlike 

crops, the poultry industry has seen little government intervention that distorts market prices 

allowing market forces to drive the industry. The National Agricultural Policy (2004 - 2015) stipulates 

the role of the government in the poultry industry.This is to create an enabling environment for 

active private sector participation in the improvement of the productive efficiency of the livestock 

sector in a sustainable manner and support the marketing of both livestock and livestock products 

and contribute to food security and income. The policy sets specific roles of government such as to 

promote, facilitate and enhance the participation of the private sector in production, processing and 

marketing of quality livestock products. However, the Minister of Agriculture and Livestock has the 

power to impose import or export bans whenever deemed necessary forth benefit of domestic 

producers and consumers. The poultry industry has been cited as an infant industry in Zambia, 

hence, protectionist tendencies have been advanced by major stakeholders that have seen the 

government impose a ban on importation of poultry products such as broiler meat and table egg. 

 

4.1 IMPORT CONDITIONS FOR POULTRY PRODUCTS ENTERING DR CONGO 

The Democratic Republic of Congo is a member of regional economic bodies -SADC and COMESA 

which aim at enhancing trade among member countries and fostering economic integration. These 

two regional bodies have called for abolition of trade tariff among member countries.  

However, DRC despite being a member of both SADC and COMESA charges duty on poultry products 

entering the country. This acts as a barrier to export of poultry products to the country. The Zambian 

government has established a one stop border modern office at Kasumbalesa border with DRC to 

integrate and shorten border crossing formalities for transportation trucks, goods and people 

between the two countries.  

There are non – tariff barriers still existing and these include poor infrastructure (road and rail link 

between the two countries) which hinder delivery of poultry products between the countries. 

Moreover, the security and safety of truck drivers’ delivery goods into DRC is not guaranteed.  This 

situation is exacerbated by frequent armed fighting between government army and rebel forces 

which break out in DRC particularly Katanga region largely due to its rich natural resources. As a 

result of recurrent civil unrest in DRC, the agriculture has not been exploited to its full potential and 
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hence there is frequent shortage of agricultural produce/products in DRC. There is enormous cross - 

border between the two countries. In view of the fragile peace in DRC and the long border stretch 

with Zambia, there is significant formal trade across the two countries and no data is available on 

this informal trade.     

As seen under Katanga Region of DRC, there is a market for poultry products there. Zambia is also 

exporting to Angola, Tanzania, and Zimbabwe, Namibia and Botswana and other COMESA member 

countries. Fertile and table eggs, feeds and Day Old chicks are some of the products being exported. 

In SADC and COMESA member countries, there are less tariffs and non-tariff barriers because of the 

trade protocols and negotiations they have entered into to promote trade and enhance regional 

trade. 

The question remains what quantities of chickens and eggs are exported by Zambia to DR Congo. In 

the time given, the study team could not identify types of poultry products exported or the location 

of exporters within Zambia. Based on a visit to one border site, the impression is that informal trade 

is bigger than formal trade. In a field observation, 40,000 eggs crossed the border in less than one 

hour.  

 

5. CHALLENGES FOR THE ZAMBIAN POULTRY INDUSTRY 

The Zambian poultry industry is growing steadily. To keep up with the growing demand for table 

eggs and poultry meat the Zambian poultry sector is continuously  investing in up-grading their 

production technologies/systems in invest in new production capacity 

 The Zambian poultry sector is a dynamic industry.  To keep up with international 

developments the stakeholders of the Zambian poultry sector invest in in new technologies 

and in further development of the entire production chain, e.g further processing of broilers 

and production of day-old chicks. 

 The Zambian poultry sector has a very favourable position in terms of own Maize and Soya 

production. Maiz and soya production can be increased in the future. This definitely will help 

the Zambian poultry sector to maintain competitive with neighboring countries. 

 

To secure the further development of the Zambian poultry industry attention should be paid to the 

following challenges: 

 Low level of extension services especially by government extension staff 

 High input costs of fuel, energy and major stock feed ingredients such as maize and 

soybeans leading to increase in feed price 

 Marketing of poultry products is a big challenge especially for small scale farmers  

 High cost of labour ( set minimum wage) leading to increase in production cost 

 Threat of cheap illegally imported poultry products entering the domestic market 
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 High taxation, disease control and testing charges and uncontrolled local government 

poultry levies 

 Unstable exchange rates 

 Inadequate appropriate legislation to guide the growing industry’s conduct and 

development 

 Chain stores mounting pressure on the government to allow importation of frozen chickens 

 Ban by local district council on backyard poultry rearing 

 Lack of inputs especially in rural districts (feeds and poultry drugs 

6. OPPORTUNITIES WITHIN ZAMBIA POULTRY INDUSTRY FOR DUTCH 

COMPANIES  

 

6.1 SECONDARY PRODUCERS (SME POULTRY FARMING) 

Poultry house equipment 

It is generally recognized by poultry farmers that improving the poultry “house climate” is one of the 

most critical issues, in order to improve the production efficiency. Installment of new technology to 

improve the living conditions of the birds, will take place in the near future. 

- ventilation systems and climate control equipment 

- Non gas heating/brooding systems (solar heating) 

- water supply systems, including water treatment systems) 

- Feed manufacturing equipment 

It is obvious that more SME’s poultry farmers will manufacture their own compound feed in the near 

future, in order to add value to their own produced maize, soya, sunflower etc. This will requires 

investments in small/medium scale feed manufacturing equipment. (Approx. 1 – 3 tons/hr.). 

Hatching equipment  

It has been noted that more poultry farmers, especially when they get organized 

(clusters/cooperatives), are interested in hatching their own day old chicks (mainly in Broilers). Due 

to the size of these poultry farms, they look for small scale hatching equipment (10 – 20.000 day-old-

chicks per week) 

Poultry feed additives and premixes 

More SME’s poultry farmers are going to produce their own compound feed by using their own feed 

ingredients, like maize, soya, sunflower, wheat etc. To produce optimal balanced compound feeds, 

they need high quality premixes and feed additives. Currently most of the premixes and other feed 

additives are important. 
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Poultry drugs and vaccines 

To optimize the poultry production efficiency and to guarantee a healthy poultry production, the use 

of high quality vaccines and drugs is essential. Currently most of the poultry drugs and vaccines are 

imported 

Poultry expertise 

The poultry production of Zambia will show a permanent growth for the coming years.  To meet the 

national demand of poultry products and to 

increase the export to the neighboring countries, 

the poultry sector has to improve its efficiency. 

To achieve this, the Zambian poultry value chain 

will need more professional, well trained poultry 

professionals. At this moment there is not a good 

professional poultry education infrastructure in 

Zambia. There is a need for a specialized poultry 

expertise center in Zambia. The Poultry 

Association of Zambia could take the lead in 

determining the real need for such a center and 

to take the initiative  to develop such a center in 

full collaboration with the Zambian stakeholders 

as well as with an international partner, like 

PTC+. 

 

 

6.2 PRIMARY PRODUCERS (CORPORATE POULTRY SECTOR) 

Most of the existing corporate companies will invest in further vertical integration of their poultry 

businesses. Next to expanding their production capacities( e.g. Feed production, broiler and egg 

production),  they will invest in other activities of the poultry value chain like, the production of day 

old chicks, the slaughtering and further processing of broilers. 

There is a need for these corporate farms to invest in advanced technologies in the field of poultry 

feed manufacturing and poultry slaughtering and processing equipment. 

At the same time they have to invest in human resource development activities in order to benefit 

from these investments in advanced technology. 

Critical to the corporate poultry industry is access to the most common breeds and competitive 

feed, as the two key inputs to broiler production. The corporate poultry industry is oligopolistic in 

nature and most of the present corporate poultry producers operate at varying levels of the supply 

chain and also in the neighboring countries, see picture. 

For the companies mentioned in the map, the strategic decisions are taken at the regional head-

quarters in South Africa.  
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For the secondary producers ( SME poultry farms) their challenge is to join the growth of the poultry 

industry and intensify their production. To remain in pace set by the large scale farmers the SME 

segment has to optimize their production in terms of feed efficiency and reduction of production 

costs. Another possibility  for these SME segment is to cluster their production into bigger units.  

Generally, the small and medium scale farmers offer most scope for improvement. They use simple  

and manual equipment, small amounts of feed additives, drugs and vaccines and do purchase small 

amounts day-old chicks.  All this they do purchase from local suppliers and not from international 

poultry suppliers/companies. For Dutch business these local suppliers may offer an interesting entry 

point for business. 

After the field work in Zambia, the Dutch consultant contacted a number of poultry contacts in the 

Netherlands to probe for their interest in doing business in Zambia. The contacts are listed in Annex 

2.    

7.  CONCLUSIONS AND RECOMMENDATIONS  

 

The study team likes to start this chapter with a disclaimer first. There is a severe lack of recent and 

verifiable data on Zambia’s poultry sector. This hampered the collection of precise data, for example 

on import and export. This is why the study team made visits and interviews with representatives of 

the corporate poultry producers, the small and medium sized poultry producers, the poultry sector 

organizations, the agricultural training and education institutes and with the Zambian poultry 

suppliers to collect raw data. By interviewing over 60 poultry professionals in Zambia and 10 more in 

the Netherlands, the study team collected and verified the information in this document.  

The poultry sector in Zambia is a fast growing sector. This market study has established that since 

2010, production of broilers grew 8% annually and production of eggs with 10% annually. In 5 years 

the incremental growth is 46% for broilers and 61% for layers/eggs. Professionals interviewed 

generally attribute this growth to increased domestic demand: population growth, growing middle 

class purchasing power. It is unclear what the attribution of growing exports is, for lack of data. The 

poultry sector is rapidly responding to demand with investments in poultry feed production, in 

breeding of day-old-chicks, in production capacity and in processing chicken meat. 

At the same time, the poultry market is well settled in terms  of  numbers and type of players. The 

corporate poultry production (called primary producers in Zambia) is dominated by a handful of 

companies: Zambeef (Novatek), Zamchick, Eureka chicken, Olympic Stock Feeds, Nam Feeds, Hybrid 

Poultry, Ross Breeders, Tiger Chicks, Copper Belt chickens and Golden Lay. Most of them have 

progressively integrated their poultry activities from feed milling to retail of their own poultry brands 

in the supermarkets. These companies invest, on regular base, in expanding their production 

capacities,  in new technologies and in breeding materials. Most of these companies are owned and 

managed by South Africans and/or Zimbabweans and they do their own imports from South Africa. 

In recent years no new parties entered this segment. 
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In conclusion, the corporate firms are already serviced by the South Africa poultry sector. The 

additional transport cost leaves no space for Dutch business. 

The small and medium size farmer segment (called secondary producers in Zambia) produce the 

majority of the poultry meat and eggs in Zambia. Interestingly, this segment includes a growing 

number of Chinese farmers. In this segment the study team observed poultry kept in simple, open 

houses; manual feeding; simple water bowls; heating using wood or charcoal; on-farm production of 

maize and soy for feed.  

The key supplier of these inputs is Livestock Services, who runs a one-stop-shop for inputs and feed 

(and even offers training). Livestock Services and other suppliers import most of inputs from South 

Africa. As Zambia is landlocked, the main transport route is via South Africa. So these costs make it 

very difficult for Dutch equipment suppliers to compete and penetrate into this market segment.  

 

In conclusion, the (potential) demand for medium scale inputs boils down to: 

 Equipment like drinkers, feeders, heaters  

 Feed additives (minerals, vitamins)  

 Compound feed  

 Drugs and vaccines  

 

For the suppliers of breeding stock there is an additional problem. Zambia has a ban on imports of 

parent stock, leaving a monopoly to the 8 biggest breeding companies. Zambia imports feed 

ingredients and premixes. International suppliers like Provimi/Cargill organise their Zambia 

operation via their South African branches. 

In conclusion, imports from the Netherlands to Zambia are reduced to vaccines and drugs, feed 

additives, hatchery equipment, coming from Netherlands (Dopharma, Pas Reform, Cargill/Provimi). 

 

The study team observed some opportunities in poultry processing equipment, feed manufacturing 

equipment and hatchery equipment for relevant Dutch companies. The study team contacted a 

number of Dutch companies about their interest in Zambia. There is an interest in the Zambia (and in 

the contacts established for this study). Most also acknowledge that their relations with the Zambia 

market are managed through South African branches for the reasons above.   

Conclusion: the opportunities and the Dutch interests are not big enough for a separate poultry trade 

mission from Netherlands to Zambia or vice versa. 

Recommendation: considering the regional integration in the African poultry market, it is 

recommended to team up with NABC on the occasion of the Dutch trade mission to the AIPEX poultry 

expo in Nairobi, 24-26 November.  

The study team did find another common challenge identified by all stakeholders interviewed. The 

apparent lack of knowledge and skills regarding commercial poultry production. This is reported 

among farmers, workers and farm managers in poultry production, but also among the local 

suppliers of poultry hardware, among extension workers and other knowledge providers. 
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This is a challenge to be taken up by the sector organisation PAZ. The Poultry Association of Zambia 

is best placed to lead the development of poultry knowledge and skills for the sector. The Dutch 

poultry expertise centre may be an example for a similar outfit in Zambia.  

The recommendation is that PAZ, AgriProFocus and its members, plus the Dutch Embassy discuss 

support for an business-driven poultry expertise centre sustained by the sector.  
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Terms of Reference (Revised 3.6.2015) 

Market Study on Investment Opportunities in the Poultry Industry 

National consultant 

1. Background  

The agricultural sector in Zambia is a large contributor to GDP in Zambia and an entry point for 
enhancement of trade and investment conditions. In particular there is great opportunity to improve 
investment in the poultry sector.  

With an annual investment intro the industry of $80 million, Zambia has high potential to improve 

the growth of the poultry industry and contribute to economic development and poverty reduction 

in the country.  

 

At the moment poultry production stands at slightly over 1 billion eggs and 73 million broilers 

annually.3 The middle class in Zambia is growing and there is an increased consumption of poultry 

products.  

 

The industry has already seen great improvements in modernisation in breeding, nutrition and 

feeding which have boosted the industry to meet market demands. The Zambian poultry industry 

therefore has the potential to supply to regional markets such as the Democratic Republic of Congo, 

Angola, Rwanda and Tanzania.  

 

60% of the poultry farms are categorised as small and medium enterprises (SMEs) and require 

investments to increase their production. SMEs are constrained to grow due to myriad of challenges 

which among them include limited poultry management skills, access to cheap and affordable 

finance and marketing challenges. There is therefore great potential for Dutch businesses to invest 

or partner with Zambian businesses to take advantage of opportunities such as improving 

management skills, investing in upstream processing facilities, and scientific development of feed 

manufacturing technology for example.  

 

The Honorary Consulate of the Kingdom of the Netherlands in Zambia aims to contribute to 

improved trade and investment conditions in by inter alia; forging relationships between Dutch 

organisations/businesses and local private sectors. This way, the competitiveness of Zambian agri-

business will improve and contribute to food security. 

 

AgriProFocus Zambia, hosted by SNV Netherlands Development Organisation, aims to enhance rural 

entrepreneurship and the social and economic position of farmers and their organisations in the 

agriculture sector through development of solutions in conjunction with its network and members.   

                                                                 

3 Information from Poultry of Association published reports of the PAZ Annual General Meetings.   
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2. Problem Statement  

In collaboration with AgriProFocus Zambia, the Dutch consulate has commissioned a market study on 
investment opportunities of the Zambian poultry sector in local and regional markets by informing 
Dutch businesses that are interested in investing and doing business in Zambia. Currently the 
information on the areas of potential investment opportunities is very scant and also very little is 
documented on the interest the Zambian investors have on local and international partnership in the 
poultry industry. Hence there is need to undertake this scoping study to specifically filter out potential 
areas on international and local business partnerships. 

  

3. Goal 

The main objective of this assignment is to do a study on the poultry sector in Zambia. The 
international consultant of PTC+ will work on this study together with the national consultant.  

The consultants will describe the poultry sector in Zambia, including the regional perspective of the 

poultry business with neighboring countries. The consultants will identify opportunities for poultry 

companies based in Zambia and in Netherlands, providing specific examples of opportunities for 

trade and investments.  

The study has the following objectives (reformulated from the original proposal in order to have a 

clearer focus.  

a) Provide basic information on the Zambia national market for poultry (current market size, 

demand projections, current sources of supply/competitor analysis, imports).  

b) Provide basic information on current and prospective poultry export markets for companies 

based in Zambia (quantities exported, tariff and non-tariff barriers imposed on exports, 

trends). 

c) Identify strengths and opportunities within Zambia’s poultry sector (comparative 

advantages, investment incentives in Zambia, potential partners). 

d) Identify opportunities for Dutch poultry business to trade and invest with Zambian partners. 

This identification includes an analysis of support services that are required for effective deal 

making.  

e) To recommend  next steps required to facilitate partnerships between Zambian and Dutch 

businesses (Zambia – Netherlands poultry event; poultry mission NL -> ZAM)  

 

4. Methodology and Activities  

AgriProFocus has selected an international consultant to lead the team.  The local consultant will 

work the international consultant to complete the assignment. Both will respond to a technical 

review team made up of representatives from the Dutch consulate, AgriProFocus and Poultry 

Association of Zambia who will be responsible to review and approve the report.  
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The team will meet with the technical review team to discuss the assignment. The lead consultant 

will present the specific methodology, selected field areas, and timeframe in writing. The technical 

review team will give feedback / formal approval within 5 working days. This first draft will be 

delivered to the technical committee for review. The consultant will also present this study at a 

validation meeting with poultry stakeholders.  

 

The local consultant will be responsible to work hand in hand with the international consultant. 

He/she will provide technical support and advice to the international consultant to contextualise 

his/her research and report writing and to provide the international consultant with a network. The 

local consultant will be in charge of organising the field programme and securing meetings with 

businesses and providing existing research material on the subject matter.  

 

Number of days allocated to activities: total of 13 days for local consultant  

Local consultant 10 days field work, 2 days preparation and technical support to international 

consultant, 1 day presentation validation event 

Location of the activity: The proposed areas are Lusaka, Copperbelt, and Southern provinces. The 

consultant is at liberty to counter propose with valid reason.  

Number of participants in activity: consultants, Poultry Association of Zambia, poultry businesses.  

Expected result of activity:  A final report with analysis of requested content as described above. 

Time period: June 8th - July 17th 2015  

 

4. Deliverables for National Consultant 

 Provide background information, inputs on international consultant questionnaires by 

June 11th     

 Present itinerary of meetings with relevant stakeholders to international consultant and 

APF by June 19th  

 Co-present preliminary results with international consultant at Validation meeting  by 

July 6th  

 Provide inputs on first draft of the market study latest by July 6th  

 Provide inputs on final draft of the market study latest by July 17th   

 

5. Qualifications and Submission requirements for consultant 
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The assignment is for two consultants: one international consultant and one local consultant. 

The local consultant will provide the network and contextualisation required to understand the 

Zambia poultry industry. 

 A degree in economics or business administration or other relevant degree pertaining to 

agribusiness, finance and business strategy.  

 Experience in market, value chain and/or impact investment analysis;  

 Strong networks within the poultry sector in Zambia (local consultant) and the investment 

landscape;  

 Fluent in speaking, reading, and writing English;  

 Good communication, relational and computer literacy skills.  



 

 

ANNEX 2: LIST OF PEOPLE INTERVIEWED  

 

S/N NAME ORGANISATION POSITION DISTRICT PHONE NO. EMAIL ADDRESS 

1 Dominic Chanda Poultry Association of 
Zambia (PAZ) 

Executive Manager Lusaka +260 976130841 pzamanager@gmail.com 

2 Matthews Ngosa Zambeef Limited Technical & Marketing 
Manager 

Lusaka +260 954752395 matthewsn@zamtel.cc.zm 

3 Josephine Nakamba MAL-  Department of 
Marketing & Co operatives 

Cooperative Inspector Mazabuka +260 977468330  

4 Deborah Mwase Tiger Feeds Ltd Depot Assistant Mazabuka +260 0977142444  

5 Mrs James Agric Sure Limited Shop Manageress Mazabuka   

6 Mr. Colleh Ross Breeder Hatchery Manager Mazabuka +260 963425492  

7 Stephen Moonga National Milling Company 
Ltd 

Depot Supervisor Mazabuka 
Depot 

+260 9778225740  

8 Depot Supervisor Choma Milling Company 
Ltd 

Depot Supervisor Mazabuka +260 213 230800  

9 Mainza Kaala H & W Enterprise  

( Mazabuka Fashions) 

Sales Lady Mazabuka +260 977864174  

10 Andrew. Silupwa MAL- Department of 
Veterinary Services 

Senior Livestock Officer Mazabuka +260 979687953  

11 Sylian Musonda Kunda Department of Agriculture Acting Senior 
Agricultural Officer 

Mazabuka +260 963300493  

12 Justin Ngosa MAL- Department of 
Agriculture  

District Agricultural Co 
ordinator (DACO) 

Monze +260 977786628 ngosajustine@yahoo.com 

13 Stephen Kapanda MAL- Department of 
Marketing & Co operatives  

District Marketing 
Officer 

Monze +260 976602266 kapstevo@yahoo.com 
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14 Allan Chakufyali MAL- Department of 
Marketing & Co operatives 

Assistant District 
Marketing Officer 

Monze +260 977221857  

15 Mungaila Cheelo Michello MAL - Department of 
Veterinary Services 

Senior Livestock Officer Monze +260 977533307  

16  Teddy Mafuleka Zambia National Farmers 
Union 

Field Facilitator Monze +260 977716774 tmafuleka@yahoo.com 

17 Rodgers Munda Golden Pillow Lodge Manager Monze +260 950250850  

18 Alphonce Chilufya Zambia College of 
Agriculture (ZCA) 

Registrar Monze +260 977524376 alphoncechilufya@gmail.co
m 

19 Chisunta Kennedy Zambia College of 
Agriculture (ZCA) 

Head of Engineering 
Department 

Monze +260 977780526  

20 Brian Mwale Eggs trader Businessman Monze +260 969542988  

21 Eggs Shop – Mukuwa Milling Miller and Poultry Farming Sales Lady Monze   

22 Jestica Ngaba Gold Brand Farm Centre – 
Pembe Milling Sales Agent 

Sales Lady Monze +260 977800632  

23 Gilbert Vhalakhis Kandondo Store Ltd- Sales 
Agent for Hybrid Poultry 
and Novatek Feeds 

Proprietor Monze +260 978612668  

24 Acropolis Enterprises Ltd Sales Agent for Ross 
Breeders, Tiger  

 Monze +260 213 250744 acropolis@zamtel.zm 

25 Martin Suzyo National Milling Company 
Ltd  

Monze Depot Monze   

26 Kent Passwell Moono Agric. C.M Investment  - 
Sales agent for Tiger Feeds 

Sales man Pemba +260 977312259  

27 Mrs Christian Bwalya Chiwala Zambia National Farmers 
Union 

Regional Manager Choma +260 977740645 bwalyachiwala@znfu.org.z
m 

28 Mwiya Mwiya Batoka Livestock Farm Acting Farm Manager Choma +260 979561245  

29 Caleb Siamalambo Choma Milling Company 
Ltd 

Nutritionist Choma +260 979637955   
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30 Pinde Kunaka Abdul Hagiras Enterprises  - Sales 
agents for Panda Hatchery 
and Novatek Feeds 

Managing Director Choma +260 977876033 pindekunaka@gmail.com 

31 George Lemba Samihamba Poultry Farmer  Choma +260 9979171031  

32 Mrs Harriet Shikoswe 
Mubuyaeta 

Department of Livestock Senior Livestock Officer Choma +260 977707878 shikosweh@gmail.com 

33 Aaron Phiri Ministry of Agriculture and 
Livestock- Kalomo District 
Agriculture Office 

Technical Officer – Farm 
Mechanization  

Kalomo +260 978937415  

34 Hamweemba Gregory Ministry of Agriculture – 
Department of Co 
operatives 

Cooperative Inspector Kalomo +26 0 0979390230  

35 Cephas Simanje Kalomo Poultry Association 
of Zambia (PAZ)  

District PAZ Chairman Kalomo +260 977619807 cephassimanje@yahoo.com 

36 Dr. Wilfred Tembo Ministry of Agriculture and 
Livestock – Department of 
Veterinary Services 

District Veterinary 
Officer 

Kalomo +260977527329 tembowilfred@yahoo.com 

37 Dr. Jackson Soko Ministry of Agriculture & 
Livestock 

District Agriculture Co 
ordinator 

Livingstone +260 977707820  

38 Dr. Ernest Ndalama  Small Scale farmer & Day 
Old Chicks Agent 

Livingstone +260 977776319  

39 Alick Mvula Zambia National Farmers 
Union 

District Facilitator – 
Livingstone & Kazungula 

Livingstone +260 979752879  

40 Ruth Henson M & R Henson Martindale 
Farm 

District Farmers 
Association  

Livingstone +260 953919138  

41 Martin Simasiku Ministry of Agriculture and 
Livestock –Department of 
Veterinary Services 

District Livestock Officer Livingstone +260 977825669 viviansweetcheeks@yahoo.
com 

42 Joseph Bwanga Southern Chickens Ltd Production Manager Siavonga +0966467590 josephbwanga@yahoo.com 

43 Muzunda Christopher Agric. C. M Investment  Director Pemba +0977312259  

mailto:cephassimanje@yahoo.com
mailto:tembowilfred@yahoo.com
mailto:viviansweetcheeks@yahoo.com
mailto:viviansweetcheeks@yahoo.com
mailto:josephbwanga@yahoo.com
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44 Elton Mizinga Madison Finance Ltd Head of Agriculture Unit Lusaka +260 955 434459  

45 Mohamed Salim Dawoodge High Proteins Feeds Managing Director Lusaka +  

46 Andy Torrance Olympic Stock Feeds Production Manager Ndola +  

47 Prudence Kalyalya Cross Borders Traders 
Association (CBTA) 

Trade Information 
Manager 

 

Chililabom
bwe 

  

48 John Samaras Olympic Group of 
Companies 

Head of Agriculture and 
Mining 

Kitwe + Js69z@olympicmilling.con 

49 Paris Ploukos Egg mania Ltd General Manager Kitwe +260964330223 Ploukos69@yahoo.com 

50 Nice Wegner Copper belt Chickens ltd Director Kitwe   

51 Simwale Munkombwe Zambia National Farmers 
Union 

Field Facilitator Mkushi +260 972789167  

52 Manjolo Nyambe Nshinso farm Poultry Farmer Mkushi +260 977898864 manyambe@yahoo.com 

53 Ernest Musukwa District Poultry Association 
of Zambia 

Chairperson Mkushi +0978948291 rainfedfarms@gmail.com 

54 Andrew and Patricia 
Edmonson 

District Poultry Association 
of Zambia 

Poultry Farmers Mkushi +260 968461094 longmeadf@gmail.com 

55 David Sakala Central Statistical  Office Stastician Lusaka +260 09118020 Deesak01@gmail.com 

56 Mainza Mweemba Ministry of Commerce 
Trade and Industry 

Trade and Investment 
Promotion Officer 

Lusaka +260 977 430203  

57 Rene Lourens Commercial Manager Livestock Services 
Cooperative Ltd 

Lusaka +260 966762681 renel@livestock.co.zm 

58 Chiko Chilambo Chipata Hatchery Manager Chipata +260 967911982 chikochilambo@yahoo.com 

59 Shupi Kayela Mweene  Entry Point Africa Business Advisor Lusaka +260 954178014 Shupimweene04@yahoo.co
.uk 

60 Alinani Simukonda Entry Point Africa Consultant Lusaka +260 976818500 alinani@entrypointafrica.co
m 

mailto:Js69z@olympicmilling.con
mailto:manyambe@yahoo.com
mailto:rainfedfarms@gmail.com
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61 Stavros Tsolos Emman Farming 
Enterprises Ltd 

Managing Director Luanshya +260 966436272 Stavros.tsolos@yaahoo.co
m 
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PHONE CONSULTATIONS IN NETHERLANDS  

The international consultant has contacted the following Dutch companies on their interest in Zambia poultry sector. 

 

- Pas Reform ( hatchery equipment) 

- Ottevanger ( feed mill equipment) 

- Dopharma ( drugs/vitamins and vaccins) 

- Pluriton ( day-old chicks and hatching eggs) 

- Jansen Poultry technology ( poulry house equipment) 

- Vencomatic ( poultry house equipment) 

- Hendrix genetics ( breeding stock) 

- Provimi Cargill 
 

CONTACT DETAILS CONSULTANTS 

  

 Bertus Bronkhorst PTC+ consultant Barneveld +31613565688 B.Bronkhorst@ptcplus.com 

       

 Reuben M Chongo  consultant Lusaka +260979632170 Pathmarkruraldev0612@gmail.com 

 

  



 

 

ANNEX 3: BBC REPORT ON CHINESE POULTRY FARMERS IN ZAMBIA  

By Justin Rowlatt  

BBC News, Lusaka  

 
For many Chinese entrepreneurs, Africa is seen as a continent of opportunity. Now even small businessmen 

are arriving in force - and some local traders in Zambia just cannot compete. 

 

If you want to get an idea of how China is reshaping the world 

economy just try to buy a chicken in the Zambian capital, Lusaka.  

The city's main market is hot, humid and very, very busy.  

As you push your way through the crowds, the hawkers and traders 

will shout and cajole, offering you almost every product imaginable.  

You will probably not see a single non-African there. Until, that is, 

you get to where the chickens are sold.  

Here you will see a row of trucks piled high with cages, each packed 

with plump white chickens all fussing and squawking. The African 

shoppers will be weighing the birds in their hands and looking their 

prospective purchases in the eye. In the background you might spot 

the owners of the trucks - Chinese men and women holding wads of money and making sure things go 

smoothly.  

 

These people are chicken farmers. Mr Pan feels business opportunities are better in Lusaka than back home It 

sounds extraordinary but these Chinese businessmen and women spotted an opportunity to make a bit of 

money raising chickens on small farms in Zambia. They upped sticks and travelled 11,000 km (7,000 miles) 

from their homes to do just that. I got talking to one of the farmers, Pan Wei Zhi, a small, friendly man in his 

early 60s. Mr Pan invited me to visit the smallholding he and his wife run on the outskirts of Lusaka. As we sat 

together outside the tiny two-room house they share with their teenage son, I asked why the family had made 

this epic journey. "Simple," Mr Pan told me with a gentle smile, "because it is so much easier to make money 

here in Africa than back home in China."  

He said it cost $40,000 (£25,000) to set up their farm and within a couple of months they were already making 

a profit. Two years on and they are selling 2,000 birds a week. "At my age in China I can't do any serious work," 

Mr Pan said. "Here I don't feel old, I can still do something." Mr Pan may feel liberated by his African 

enterprise, but push your way a bit deeper into the market and you hear another side to the story, because 

the Chinese are not the only people who farm and sell chickens in Zambia.  

 

'Left destitute' 

Right in the centre of the market, down one of the unmarked narrow alleyways you will find the Zambian 

chicken traders. Some chicken traders are struggling to compete with their Chinese rivals. You will know 

immediately if you are in the right place because there is a miasma of dust and feathers in the air and a terrible 

sour stench from the chickens.  

The chicken traders will probably be laughing and chatting in the shaft of bright sun that lights the alley, or in 

among their birds in the dark pens on either side, waiting for customers to push their way in. There are fewer 

of those than before, the traders claim, thanks to the arrival of Chinese chicken farmers. They say they are 

lucky to sell 50-100 birds each a week these days, and that it barely covers their costs. "They are going to drive 

us out of business," wails Mildred when I ask how she has been affected. "We'll be left destitute unless 

something is done." What she cannot understand is why anyone would want to travel halfway around the 

world to set-up a chicken farm. "If they want to have small, small businesses," says Mildred, exasperated, "let 

them go back to China and do those small, small businesses in China, not here." But Chinese migrants are now 

 

Traders sell almost everything in Lusaka's 

city market 
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setting up small businesses across Africa. The latest estimates suggest there are more than a million Chinese 

people living and doing business on the continent. Most have arrived within the last 10 years. In the West it is 

the big infrastructure projects and huge mineral deals that set the terms of the debate about China's role in 

the world, this staggering migration tends to get less attention.  But, in the long run, it may well be that the 

vast and growing diaspora of Chinese entrepreneurs like the Pans that will have the greatest impact.  

That is certainly what the Zambian chicken traders think.  

They may have been a bit complacent about their businesses, hidden away down their dark alleyway, but their 

growing anger at this new competition is very real.  

Mr Pan says he is not worried. "A few Zambian chicken farmers will probably go out of business," he concedes, 

"but that is what happens in a competitive market." He believes very passionately that his business is good for 

Zambia. "Our chickens are cheaper," he says, "and that means more people can afford them." I ask him 

whether he thinks more Chinese people will, like him and his wife, go out into the world to set-up businesses.  

"Chinese people have a bit more money now and China has become a powerful country," he tells me. "We will 

not get bullied and pushed around anymore."  
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ANNEX 4 CONSUMPTION TRENDS IN POULTRY  

 

  Human population (millions) 
Poultry meat consumption 

(kg/person/year) 

Country 2000 2010 2020 2030 2000 2007 2008 2009 2010 2011 

Algeria 31.7 37.1 43.8 48.6 7.7 7.6 7.5 7.5 7.5 7.4 

Angola 13.9 19.6 26.5 34.8 4.0 8.4 10.0 9.3 13.2 15.3 

Benin 7.0 9.5 12.3 15.5 9.8 8.1 12.8 10.7 8.9 12.4 

Botswana 1.8 2.0 2.2 2.4 5.4 3.6 4.9 4.6 5.4 5.2 

Burkina Faso 11.6 15.5 20.5 26.6 2.3 2.3 2.3 2.4 2.4 2.4 

Burundi 6.7 9.2 12.6 16.4 - - - - - - 

Cameroon 15.9 20.6 26.4 33.1 2.2 3.6 3.5 3.2 3.3 3.3 

Cape Verde 0.4 0.5 0.5 0.6 4.3 15.5 16.0 19.1 18.8 18.9 

Central African 

Rep. 
3.6 4.4 5.3 6.3 0.9 1.2 1.3 1.3 1.4 1.4 

Chad 8.3 11.7 15.7 20.9 0.6 0.5 0.5 0.5 0.5 0.4 

Comoros 0.5 0.7 0.9 1.1 - - - - - - 

Congo 3.1 4.1 5.3 6.8 5 9.4 8.7 9.7 12.0 22.3 

Congo Dem. Rep. 47.0 62.2 81.3 103.7 - - - - - - 

Cote d'Ivoire 16.1 19.0 23.8 29.2 1.5 1.3 1.3 1.3 1.9 1.8 

Djibouti 0.7 0.8 1.0 1.1 0.6 7.2 7.7 5.3 1.6 0.8 

Egypt 66.1 78.1 91.1 102.6 8.8 10.9 9.9 10.7 12.3 11.6 

Ethiopia 66.0 87.1 111.5 137.7 0.6 0.6 0.6 0.6 0.7 0.6 

Gabon 1.2 1.6 2.0 2.4 12.0 27.9 30.5 32.1 30.6 33.1 

Gambia 1.2 1.7 2.3 3.1 2.2 4.9 2.3 3.5 3.2 4.3 

Ghana 18.8 24.3 29.8 35.3 1.9 5.4 5.3 4.8 6.2 8.0 

Guinea 8.8 10.9 13.9 17.3 0.6 1.1 1.2 1.1 1.4 1.6 
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Guinea-Bissau 1.3 1.6 2.0 2.5 1.3 1.6 1.7 1.8 1.9 2.1 

Kenya 31.3 40.9 52.9 66.3 0.5 0.6 0.6 0.6 0.7 0.5 

Lesotho 1.9 2.0 2.2 2.4 3.5 3.9 3.5 3.7 4.8 5.2 

Liberia 2.9 4.0 5.1 6.4 3.2 4.5 4.9 4.5 5.7 7.9 

Libya 5.2 6.0 6.8 7.5 19.2 19.9 19.9 19.3 19.7 20.1 

Madagascar 15.8 21.1 27.8 36.0 4.1 3.6 3.5 3.5 3.4 3.4 

Malawi 11.3 15.0 19.9 26.0 1.4 1.0 1.4 1.5 1.4 1.5 

Mali 10.3 14.0 19.1 26.0 2.9 2.7 3.0 3.0 3.1 2.9 

Mauritania 2.7 3.6 4.6 5.6 2.5 3.2 2.9 3.8 3.3 4.3 

Mauritius 1.2 1.2 1.3 1.3 18.3 32.9 34.6 36.1 38.2 38.1 

Morocco 28.7 31.6 35.9 39.2 9.4 13.8 15.8 17.5 19.5 20.2 

Mozambique 18.3 24.0 30.6 38.9 2.0 1.5 1.6 1.9 1.7 1.8 

Namibia 1.9 2.2 2.6 3.0 8.2 10.7 16.2 6.9 6.9 9.9 

Niger 11.0 15.9 23.4 34.5 1.0 0.8 0.7 1.1 1.1 1.0 

Nigeria 122.9 159.7 210.2 273.1 1.3 1.7 1.7 2.0 2.1 1.8 

Reunion 0.7 0.9 0.9 1.0 - - - - - - 

Rwanda 8.4 10.8 14.1 17.8 0.2 0.2 0.2 0.2 0.2 0.2 

Saint Helena # # # # - - - - - - 

STome/Principe 0.1 0.2 0.2 0.3 4.3 8.1 9.0 8.5 10.9 10.6 

Senegal 9.9 13.0 17.1 21.9 2.4 3.1 3.5 3.2 3.5 4.2 

Seychelles 0.1 0.1 0.1 0.1 - - - - - - 

Sierra Leone 4.1 5.8 6.9 8.1 1.6 2.3 2.8 3.0 3.6 4.1 

Somalia 7.4 9.6 12.8 16.9 - - - - - - 

South Africa 44.9 51.5 55.1 58.1 20.2 27.8 30.5 31.3 33.2 34.8 

South Sudan - - 13.9 17.3 - - - - - - 

Sudan - - 44.5 55.1 - - - - - - 
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Sudan (former) 34.4 45.6 - - 0.8 0.7 0.7 0.7 0.9 1.0 

Swaziland 1.1 1.2 1.4 1.5 3.8 5.6 5.1 5.0 5.2 5.3 

Tanzania UR 34.0 45.0 60.4 79.4 1.3 1.4 1.3 1.3 1.3 1.2 

Togo 4.9 6.3 8.1 10.0 4.0 4.1 5.6 5.6 6.1 6.5 

Tunisia 9.6 10.6 11.8 12.6 12.2 13.4 13.7 13.7 15.2 13.7 

Uganda 24.3 34.0 47.1 63.4 1.8 1.4 1.4 1.6 1.8 1.8 

Zambia 10.1 13.2 18.3 25.0 3.5 3.0 3.1 3.1 3.3 3.2 

Zimbabwe 12.5 13.1 17.1 20.3 2.0 4.5 4.8 6.1 6.1 6.7 

AFRICA 808.3 1,031.1 1,312.1 1,634.4 4.3 5.2 5.5 5.6 6.1 6.2 

- No figure 

Source: FAO 

 

ANNEX 5 REFERENCES  

- Agricultural Analytical Report (CSO, 2014, Zambia) 

- Zambian Revenue Authority  

- FAO report world poultry production 
 

- Ernest Bagopi et al,  paper for of the ICN conference 

http://www.africancompetitionforum.org/sites/default/files/docs/Poultry_ACF_ICNConf

paper.pdf 

- Cecilia Anderson, Report on the Zambian broiler production (Swedish University of 

Agricultural Science) http://stud.epsilon.slu.se/6475/11/andersson_c_140210.pdf 

 

- Several other articles were analysed but not cited. All documents will be put on 

http://agriprofocus.com/zambia in due course. 

  

http://www.africancompetitionforum.org/sites/default/files/docs/Poultry_ACF_ICNConfpaper.pdf
http://www.africancompetitionforum.org/sites/default/files/docs/Poultry_ACF_ICNConfpaper.pdf
http://stud.epsilon.slu.se/6475/11/andersson_c_140210.pdf
http://agriprofocus.com/zambia
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